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Problem statement. The knowledge of a foreign
language is becoming increasingly important for
the process of communication with other peoples in
both domestic and business spheres. At the present
stage of development, Ukraine has broad political,
economic and cultural ties with many foreign coun-
tries. The number of companies working with foreign
partners is increasing. Working for these companies
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The article considers the problem of develop-
ment of foreign language speech competence in
listening of the students studying in non-linguistic
universities. The urgency of the problem of lis-
tening training of the students of non-linguistic
universities in the context of the current stage
of development of Ukraine is substantiated. The
detailed analysis of the scientific literature which
considers the problems of students’ listening
of foreign language speech is conducted. The
author singled out the previously unsolved part
of the general problem of development of foreign
language speech competence and researched
it. The article points out the difficulties that stu-
dents face in the perception of foreign language
speech in natural conditions. Emphasis is placed
on the important role of listening in the process
of mastering foreign language competence, as
well as on the results achieved by students per-
forming listening exercises: the ability to predict
content, highlight the main, find minor details that
clarify the main, establish causal relationships,
etc. The newest models of listening training are
considered: training on the basis of competence-
activity approach, immersion technologies, for-
mation of speech concepts, use of media edu-
cation, intensive training, etc. The psychological
aspects of listening are analysed, the use of
exercises aimed at psychological preparation for
the perception of original texts is recommended.
Emphasis is placed on the need to choose the
right text for listening, and it is recommended to
use original English sources for this. The need to
choose texts that would be meaningful and inter-
esting for students is indicated. The author gives
advice on the number of unfamiliar words in the
text for listening, as overloading of short-term
memory slows down the process of language
mastering and reduces the speed of practice
of permanent skills. Three stages of listening
are considered in detail: pre-text, text and post-
text. Various exercises for removing phonetic,
lexical and grammatical difficulties are given.
The necessary number of listening to the text is
recommended and substantiated. The advice on
learning new lexical material found in the text for
listening is given. The example of the scheme
according to which the author conducted listen-
ing with students majoring in ‘Marketing’is given,
as well as the results of the conducted research.
Key words: speech competence, non-linguistic
university, foreign language speech, listen-
ing training, text selection, stages of listening,
semantics.

Y cmammi posesisHymo npo6semu po3sumky
IHWOMOBHOI MOB/IeHHEBOI KOMMemeHUji 8 ayoito-
BaHHI y cmydeHmis, WO HaB4arMbCsl y HEMOB-

Hux 3BO. O6rpyHmosaHo akmyasibHicmb Mpo-
6/1eMu Has4aHHs1 ayoditosaHHsI 07151 cmyoeHmIs
HemosHUX 3BO y koHmekcmi cy4acHo20 emarny
po3sumky YkpaiHu. [lposedeHo OemasibHUll
aHasli3 Haykosol /imepamypu, WO po32isoae
npo6riemMu ayoitoBaHHs cmyodeHmamu iHWOMOB-
HO20 MoB/IeHHs.. ABmop BUOIUB HesupIlEHy
paHiwe yacmuHy 3a2a/ibHoi pob/ieMu po3su-
MKY IHWOMOBHOI MOB/IEHHEBOI KOMIMeMeHYji ma
docnioxysas Ii. ¥ cmammi ska3aHO Ha mpyo-
HOWji, 3 SIKUMU 3ycmpidarombcsi cmydeHmu npu
CrPUGHAMMI  IHWOMOBHO20 MOB/IEHHSI 8 NpU-
POOHUX ymMOoBax. 30CepedxeHo ysazy Ha Bax-
Jlugy po/ib ayoditoBaHHSI 8 MPOYECi 0BO/IO0IHHS
IHWOMOBHOIO ~ MOB/IEHHEBOIO ~ KOMITEMEHUJEHO,
a makox Ha pesynbmamu, siKi docsiearome
cmydeHmu, BUKOHYHOHU Brpasu 3 ayoiloBaHHSI:
YMIHHS Mpo2Ho3ysamu 3micm, sUOIIIMU 20/10-
BHe, 3Haxoo0umu Opy2opsioHi 0emarti, Wo ymou-
HIOIOMb 20/108HE, BCMAHOB/TBaMU MPUYUHHO-
HacnioKosi 38’A3KU mowjo. Po32/1sHymo HOBIMHi
MOOe/li  Hag4aHHsI ayoitoBaHHS: Has4aHHsI Ha
3acadax  KOMMemeHmICHO-Ois/IbHICHO20  Mio-
X00y, MEXHO/OR2il  3aHypeHHs, (hopMyBaHHSI
MOB/IEHHEBUX MOHSIMb, BUKOPUCMAaHHS 3aC00i8
Mmedia-0cs8imu, IHMEHCUBHO20 Has4yaHHs Mouwjo.
poaHasiiz308aHo McuXxo/oaidHi acrekmu ayoiro-
BaHHS1, PEKOMEHO0BaHO BUKOPUCMAaHHS BIpas,
CrPSIMOBaHUX Ha MCUX0s102i4Hy nid20mosKy 00
CrPUGHAMMS opueiHa/bHUX mekcmis. Hazoso-
WeHo Ha HeobXiOHoCmi npasusibHo20 BUGOPY
mekcmy 0715 ayditoBaHHs!, PEKOMEeHA0BaHO 07151
Yb020 BUKOPUCMOBYBAMU OpU2IHa/IbHI aHeslo-
MOBHI Oxepena. BkasaHo Ha nompeby subu-
pamu mekcmu, siKi 6yau 6 3MICMoBHUMU ma
yikasumu 07151 cmydeHmis. AsBmop dae nopaou
wWooo Kibkocmi He3HaliloMux c/ig 8 meKkcmi
0719 ayoditosaHHsl, OCKI/IbKU NepesaHmMaxeHHs
KOPOMKOYacHOI nam’smi  yrosi/IbHIE  poyec
3aCBOEHHSI MOBU | 3MEHWYe WBUOKICMb BIi0-
rpayrosaHHsi nocmitiHux Hasu4ok. JemasibHo
po32/1sIHymo mpu emariu ayoitosaHHsi: nepeo-
mexcmosul, mekcmosuti ma nic/ismekcmosud.
lNodaHo pi3Hi Bripasu 0719 3HAMMS hoHemuy-
HUX, JIBKCUYHUX ma 2pamMamuyHuX mpyoHowis.
PekomeHA0BaHO ma 06rpyHMOBaHO HEOOXIOHY
KizlbKicmb  npoc/yxosysaHb mekcmy. [lodaHo
rnopadu W00 3acBOEHHSI HOBO20 JIEKCUYHO20
Mamepiasny, wo 3ycmpidaembsCsi 8 MeKcmi
0719 ayoditosaHHs. HaseOeHo 3pasok cxemu, 3a
SIKOKO @Bmop MpPoBooUs aydiloBaHHS i3 CMyOeH-
mamu crieyiasibHocmi «MapkemuHe», a makox
pe3sy/ibmamu rposedeHo20 OOC/TIOKEHHS.
Kntoyosi cnosa: MOB/IEHHEBA  KOMIIEMeEH-
yisi, HemosHuli 3BO, iHWOMOBHE MOB/IEHHS],
HagyaHHs1 ayoiloBaHHsl, BUBID mekcmy, emarnu
ayairosaHHs1, cemaHmusayjisi.

requires specialists, yesterday’s students, who have
the ability to communicate in a foreign language.
The ability to understand native speakers is a
necessary condition for communication. Although the
fact that the process of mastering a foreign language
has a communicative-cognitive nature is well known,
the process of listening is not given due attention
and its skills appear spontaneously, without special
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purposeful training. That is why very often students
who speak English fluently enough encounter difficul-
ties in its perception in the natural conditions. There-
fore, in the conditions of a non-linguistic university,
the problem of teaching listening becomes especially
urgent.

The analysis of recent research and publica-
tions. The detailed analysis of the scientific literature
examining the problems of listening conducted Zlat-
nikov V. H. [1, p. 1]. His research shows that consid-
erable attention is paid to the formation of modern
skills of foreign language skills in listening (T. Van
Deik, I. Dehert, M. Zhinkin, 1. Zymnia, B. Lapidus),
in the perception and understanding of oral foreign
language communication (M. Balabayko, R. Milrud,
P. Yakhno and others). The researchers formulated
the tasks and the content of listening training (B. Lapi-
dus, I. Rogova, etc.), the psychological characteris-
tics of this type of speech activity are determined
(L. Vyhotsky, M. Zhynkin, I. Zymnya, O. Leontiev,
A. Luria, M. Lyakhovytsky, etc.), principles of selec-
tion of texts for listening training are determined
(O. Bochkariova, N. Slukhina, O. Mirolyubov, V. Cher-
nysh, etc.), the main approaches to individualization
of listening training of future specialists are outlined
(O. Metiolkina, S. Nikolaeva) .

Modern methods of teaching foreign languages
use many new models of listening training. Among
them: listening training on the basis of competence-
activity approach (O. Bochkariova), immersion tech-
nology (Z. Korneva), the formation of speech con-
cepts (L. Cherepanova), the use of media education
(S. Medvedeva), intensive training (V. Alexandrov)
and so on. [1, p. 1].

The goal of the article. The vast majority of sci-
entific papers are devoted to the problem of teaching
listening to the pupils of secondary schools and future
philologists. And the problem of teaching listening to
students of non-linguistic universities remains insuf-
ficiently studied as we see in our own experience. In
this article, we offer the generalized experience of
teaching English to students majoring in Marketing.

The presentation of the basic research mate-
rial. Listening is the main source of language knowl-
edge and the important means of speech practice.
Listening expands the potential possibilities of educa-
tional text: it becomes a source of information on the
chosen speciality, as well as a means of mastering
foreign language material, an incentive for the devel-
opment of professional speech.

During listening, the listener performs a number
of analytical and synthetic operations that increase
the activity of speech activity and provide the dynam-
ics of improving listening skills. Performing listening
exercises, the students improve the ability to predict
the content, highlight the main thoughts, find minor
details that clarify the main thoughts, establish cause-
and-effect relationships.

The purpose of the listening process is to form
skills of recognition and comprehension of speech
structures, the creation of listening images of speech
signs, the prediction of forms and retention of signals
of their comprehension in memory, the formation of
future specialists’ oral communication skills in a for-
eign language [2, p. 7].

B. V. Pavliy and I. M. Podhaiska pay attention to
the psychological aspects of listening. According to
psychology, listening is a mental activity that includes
the processes of perception, recognition and under-
standing of a foreign language. Since the bandwidth
of a sound channel is much less than a visual one,
and listening is one-time, speech perception depends
on the ability to memorize the results of sense and
semantic analysis for a certain period of time in order
to combine them into a complete thought.

As practice shows, the coming of continuous
information leads to a rapid distraction of almost all
students. The main goal is to develop such skills as
observation, classification, selection, hypotheses.
Only a student who owns them can consciously and
in an organized way perceive information and anal-
yse it. In a class, it is recommended to use exercises
aimed at psychological preparation for the perception
of the original text, to anticipate information for the
first acquaintance and memorization of vocabulary, to
try to develop students’ reproductive skills.

The success of listening largely depends on
the choice of text. A number of researchers of the
listening process (O. V. Lozynska, T. V. Krasko,
O. V. Luchechko) [3, p. 6] believe that the texts
should be composed on the basis of original English
sources. To motivate the cognitive activity of students
and solve educational and upbringing tasks facing a
foreign language as a subject, during the selection of
texts for listening much attention should be paid to
the nature of the texts: their cognitive value, informa-
tiveness and quality.

B. V. Pavliy and I. M. Podhaiska believe that the
effectiveness of listening training depends on stu-
dents’ interest in understanding the content, and con-
tent and curiosity are important requirements for the
text for listening.

The analysis of our research showed that the
results of checking the listened texts were better if
the texts were interesting and meaningful.

On the recommendation of Yu. M. Korotkova and
O. B. Protsenko [4, p. 4-5], we conducted listening in
three stages: pre-text, text and post-text. At the pre-
text stage, the teacher’s task is to create conditions
for probable prediction of the content of the audio text
and the removal of lexical, grammatical and, if nec-
essary, phonetic difficulties of perception. In order to
solve the first task (prediction of the content), ques-
tions are formulated before each text, the answers to
which should prompt students to determine its prob-
able subjects, which will greatly facilitate the percep-
tion of what is heard.
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To remove the lexical difficulties of listening,
before listening to the text words and phrases are
given which, most likely, students do not know. It is
advisable to use the following methods of semantiza-
tion:

— semantization of words and phrases in the con-
text, if it suggests the necessary meaning;

— semantization by a way of definition (interpreta-
tion), if all words that convey meaning are known;

— semantization of generalizing words with the
help of words with a specific meaning;

— semantization by naming a class, category and
individual qualities.

After semantization of new lexical units and
phrases, it is necessary to check the correctness of
students’ understanding of their meaning. To do this,
we offered such tasks as composing sentences with
new lexical material, explaining some words and
phrases.

The number of unfamiliar words should not exceed
3 percent of the total number of words, because the
overload of short-term memory slows down the pro-
cess of language mastering and reduces the speed of
practice of permanent skills.

Some audio texts may contain complex or long-
learned grammatical material. Therefore, in order to
remove possible grammatical difficulties of percep-
tion, it is necessary to perform small exercises.

At the text stage, we offer double listening to the
text. Some scholars (O. Tarnopolsky) believe that
the audio text should be presented to students only
once, especially at the main and advanced stages.
Double listening is acceptable, but quite rare, and
only for particularly complex audio texts. But taking
into account the low level of knowledge that students
have after finishing school, a one-time listening in this
case is hardly possible. After the first sound presenta-
tion, the teacher conducts a conversation to identify
the level of understanding of what is heard and pro-
poses students to listen to the text a second time,
paying special attention to problem areas.

During the post-text stage, we give the students
the opportunity to perform a variety of exercises and
tasks aimed not only at checking the amount and
accuracy of the information heard, but also to prac-
tice new lexical material. In addition, it is advisable to
perform exercises for translation from Ukrainian into
English and foresee a gradual transition to the devel-
opment of other types of speech activities, such as
speaking, reading and writing.

In accordance with these recommendations, we
conducted listening for the topic ‘A successful com-
pany’ according to the following scheme:

1. The students were given the task to perform the
exercise:

Work in small groups. Agree on the three most
important factors from those listed below that
can make a company successful.
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e focusing on how to increase market share

e having a strong company culture

¢ having user-friendly packaging

e having good designers who also understand
production

e responding to the needs of the workforce

 starting with a simple business idea that is easy
to understand

2. After completing the exercise, students listened
to the interview twice:

(I = Interviewer, PJ = Peter Jelkeby)

I What are the factors that make IKEA such a
highly successful company?

PJ | think for IKEA, it starts with a very simple,
straightforward business idea that is easy to under-
stand, easy to work with, both for customers as well
as co-workers actually. Added to that, we have a
strong culture in the company that links this together.
| think that’s one of the big reasons for us being suc-
cessful worldwide.

We have designers who are not only good at
designing good-looking products, they understand
production, they’re working closely with our trading
offices around the world, they’re going into suppliers,
developing with suppliers products in the production
line.

3. After listening to the first part of the interview,
the students perform the exercise:

Peter Jelkeby, IKEA’'s UK Deputy Country Man-
ager, talks about four factors that make IKEA a
successful company. Listen and number the four
factors in the above exercise in the order in which
he mentions them.

4. After completing this exercise, they listen to the
second part of the interview and perform the exercise
while listening.

I How do you stay ahead of the competition in your
business?

PJ That again is linked to understanding the mar-
ket, the customer needs, the trends about that, how
people live; of course, also understanding how the
competitors are acting, what is going on in the mar-
ket, price developments, new ways of meeting the
customer and being aware of the, the trends and how
we tackle that. But | think by the end of the day, | think
IKEA, we are not only about products, we are about
offering solutions to people’s needs and understand
that we can actually be very smart and make it practi-
cal and not only again good-looking furniture .

5. The exercise that students performed while lis-
tening:

IKEA manages to stay ahead of the competition
by:

LI the market and the customer

e understanding how the ............ .. are acting;

e being not only about the products, but also
about ............... to people’s needs.
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6. Listening to the last part of the interview:

| think again, er, stay true to yourself; er, be aware
of the market you enter into, but still build on your
strengths; don’t complicate it, in that sense, but still
find this kind of combination of, er, we are IKEA in
this case, and this a local market. Where is the differ-
ences, what do we need to adjust and adopt; what do
we need to understand? And then, er, have an offer
that fits that.

7. To test their understanding of this part of the
interview, students performed the following exercise:

Listen to the final part and decide which of the
following was the interviewer’s question.

1. What new projects are you currently involved
in?

2. How can you keep up your performance at such
a difficult time for the economy?

3. What are the things a successful international
business must do?

4. Where are you planning to expand in the next
five years? [5, p. 24, 147]

In the group (15 students), not all students fully
understood all three parts of the interview. The results
of understanding the listened interview are reflected
in the scale:

0-20 % — 1 student;

21-40 % — 2 students;

41-60 % — 2 students;

61-80 % — 3 students;

81-100 % — 7 students.

Conclusions and suggestions. As listening is
one of the most difficult speech activities, it should be
given more attention. At the present stage of learn-
ing foreign languages in non-linguistic universities, it
becomes important. Changes in curricula, the intro-
duction of state exams in some specialities, in the
program of which is listening, make it necessary to
look for new effective methods of teaching listening.
This is what our future research will focus on.
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