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The formulation of the theme. The value of
speaking a foreign language in professional sphere is
the advantage that cannot be underestimated. Show-
ing adequate communication skills when dealing with
foreigners is considered to be a professional gain of
a modern competitive expert able to find common
ground with people needed to promote business and

establish new business contacts.
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The article examines the problem of the
formation of professional communication skills
when learning a foreign language, analyses
the conceptual apparatus of the problem
under research in a specialist's professional
training, namely, indicates and proves that a
language a tool for conducting understandable
communicative interaction. The importance of
such skills for the professional formation of a
specialist and their competitiveness in the labour
market are thoroughly substantiated. The author
analyses the main scientific works relevant to it
and emphasises its topicality for a specialist's
university training. Attention is drawn to the
rules of business etiquette as an integral part
of the culture of professional communication.
The results of a survey conducted among
students regarding the need to develop
professional communication skills, in particular,
in foreign language learning, are given.
The conducted analysis of the results proves
the importance of the culture of professional
communication for specialists in the field of
international relations. A review of the syllabus
for the discipline "Foreign Language | (in 6
parts)" for students of international relations
made it possible to identify the general
competencies of a future specialist, paying
attention to their ability to generate new ideas,
think, analyse and synthesise them, work
independently and in a team, show respect to
diversity and multiculturalism. The author also
points to an integrated approach to learning a
foreign language, namely, the formation of the
culture of professional communication when
solving professional problems by integrating
students' knowledge from other thematically
related disciplines of the professional cycle.
The article briefly outlines some elements of a
practical lesson in a foreign language, focusing
on solving problems at the workplace, observing
the norms of professional communication to
satisfy the needs of the services consumer
by conducting an analysis of the quality of the
services provided.

The article outlines the prospects for the further
development of the problem under research by
mastering professional communication  skills
of the teaching staff during advanced training
courses, their involvement in various specially
organised trainings in a foreign language.

Key words: foreign language, communication,
professional communication skills, the culture
of professional communication, professional
training.

Profound research
shows the significance of soft skills for recent higher
education graduates. While at a job interview, an
applicant might impress the prospective employer
with their good command of a foreign language and
capability to use it when provided with various job
scenarios, successful dealing with which requires

Y cmammi po3ansHymo npobnemy chopmy-
BaHHS1 HaBUKIB MPOGYeCiliHo20 Cri/IKysaHHs rMpu
BUBYEHHI [HO3EMHOI MOBU, [POaHa/308aHO
noHsimmesul  anapam  00C/IiOXyBaHOI  npo-
6remu y rpogpecitiHili nidzomosyi chaxisys, a
came BKa3ye Ha MoBY SIK IHCMPYMEHM BEOEHHsI
KOMyHikamugHOI 83aeMO0ii. PemesibHO 06IpyH-
MOBAHO BaX/IUBICMb MakKUX Hasukig O/1s1 Mpo-
gbeciliHoao cmaHog/1eHHs1 thaxisysi ma (1020 KOH-
KypeHmHo30amHocmi Ha puHKy rpaui. Asmop
aHasli3ye OCHOBHI O00C/OXeHHsI 3 OaHoI Mpo-
6/1eMU ma akyeHmye Ha i akmyasibHocmi 07151
YHIBEPCUMEMCHLKOI 1id20mosKuU ¢haxisys. Yeazy
3B8EpHEHO Ha rpasusiax 0i/108020 emukemy K
HeBi0'€MHOI Ck/1ad0B0i Ky/bmypu npogheciliHo2o
crifikysaHHsl. HasedeHo pesysibmamu rpose-
0eHo20 ceped cmyoeHmI8 orumysaHHsi uooo
HeobxiOHOCMI (hopMyBaHHsI HasUKI8 rpodhecili-
HO20 CrifIKyBaHHS1, 30Kpema IHO3EeMHOI MOBOH.
NposedeHuli aHasli3 ompumaHux 00800UMb 3Ha-
qywicms Ky/ibmypu npoghecitiHo20 CriifikyBaHHs
o151 chaxisyis y cchepi MKHapOOHUX BIOHOCUH.
Oen1i0 Hasya/IbHOI rpogpamu 3 AUCUUIIiHU
«IHo3emHa mosa | (y 6 yacmuHax)» 07151 cmydeH-
mig MXHapOOHUX BIOHOCUH A0380/1UB BUSIBUMU
3@2a/lbHi  KOMemeHmHocmi  MalibymHb020
haxisysi, 38epmaroyu ysazy Ha lioeo 30amHocmi
2eHepyBamu Hosi ioel, 060ymysamu, aHasizy-
Bamu ma cuHme3ysamu ioei, ipaytosamu camo-
CMIHO ma y KomaHoi, nposie/isimu nosazy 0o
pisHOMaHimHocmi ma  6a2amoky/ibmypHOCMI.
ABMmOp makox BKasye Ha iHmeaposaHul nioxio
00 BuBYEHHSI IHO3EMHOI MOBU, a came (hopmy-
BaHHS Ky/lbmypu NpOeciliHo20  Crii/iKyBaHHS
Mo yac BupiweHHs1 MpogheciliHux npobem
wiIsixoM iHmegpayii 3HaHb cmyoeHmIg8 3 IHWUX
memMamuyHO-oB’si3aHuX ouCYun/IiH rpogpeciti-
HO20 Yuksy. ¥ cmammi KOPOMKO OKPEeC/1eHO
Oestki e/1eMeHmU rMPakmMuYHO20 3aHsIMMS 3 iHO-
3EMHOI MOBU, 30CEPEOXXEHO YBazy Ha BUPILIEHHI
rpo6/siem Ha pobo4YoMy Micyj, OOMPUMYHHUCH
HOpM rpogheciliHo20 crifikysaHHs1 07151 3a00-
BO/IEHHS TOMPEM Crioxusaya rocsy2 W/ssxXom
PoBeO0eHHS1 aHasli3y IKoCMi Ha0aHuX rocsiye.

Y cmammi oKpecsieHo nepcnekmusu Modasis-
w020 PO3BUMKY OOC/IIOXEHHS W/ISIXOM 0B0/10-
OiHHS1 HasuKamu npogheciliHo20  Crii/IKyBaHHS
BUK/1a0aUbKo20 CKady rMid Yac NPOXOOKEHHS
Kypcig MiOBUWEHHS KBasighikayii, iX 3a/1ydeHHs
00 pi3HUX crieyjia/lbHO-0p2aHi308aHUX MPeEHiHaiB
IHO3EMHOH MOBOIO.

KntouoBi cnoBa: iHo3eMHa MoBa, CriijIKyBaHHsl,
HaBUKU MpogheciliHo20 Cri/IKyBaHHsI, Ky/ibmypa
rpogpeciliHo2o crifikysaHHs, rpodpecitiHa rio-
20moska.

into modern labour market

verbal transmission of information.
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Participants of a dialogue clearly realise the
emphasis placed on the culture of business commu-
nication as a crucial component of an expert’s profes-
sional competence which lies in their ability to express
themselves properly working in journalism, public
relations, broadcasting, at educational institutions.

Communication in business is purpose oriented
and presupposes reaching mutual understanding.
Thus, ability to communicate a message to make it
perceived and understood properly is the final objec-
tive of every business interlocutor.

Mastering excellent communication skills for doing
business entails learning business rules and behav-
ioural norms to conduct a dialogue diplomatically.
In order not to sound offensive, enterprises encourage
their employees to thoroughly investigate and imple-
ment business etiquette viewed as a set of manners
required by profession into everyday work routine.
Business etiquette is a vital part of a professional life
as it makes the atmosphere mutually respectful and
enhances a dialogue to turn an office into a produc-
tive place. The feeling of being respected and appre-
ciated at workplace motivates a person to perform
better as well as makes relations with co-workers and
customers constructive and fruitful.

Analysis of recent publications. The ques-
tion of business etiquette as an integral part of for-
eign language learning in higher education has long
been a problem under research in the sphere of a
future expert's professional training. The theoretical
fundamentals of the problem under research were
thoroughly investigated by both Ukrainian and for-
eign scholars. In particular, the culture of professional
communicaton as a pedagogical problem was studied
by O. Kondratenko, A. Panfilova, |. Sahach, H. Kudri-
avtseva,; the culture of professional communicaton in
professional sphere was profoundly investigated by
such N. Haskova, N. Hromova, M. Koltunova; deep
research into the problem can be seen in the works
of such foreign authors as Thill, J., BovéelL C., Hof-
stede, G., Zhou, H., & Zhang, T., and others.; the
research on business etiquette at workplace was
done by Martin, J. S., & others. Considering new chal-
lenges educators are facing in terms of globalisation
and rapid business development, frequent search for
modern methods of teaching and effective resources
presenting to participants of educational process to
serve the global market needs for specialists, makes
the problem under research still relevant and, thus,
as such which requires further theoretical investiga-
tion as well as practical implementation in class.

The purpose of the article is to highlight some
aspects of the culture of professional communication
in foreign language learning.

The main body of the article. To understand
the essence of the problem under research, the pro-
found study of the conceptual apparatus of the topic
is a must.

Communication can be defined as “purposefully
and actively exchanging information between two or
more people to convey or receive the intended mean-
ings through a shared system of signs and (symbols)”
[5]. Communication, as also viewed by Abuarqoub,
I. is a social interaction process without which our
daily life is impossible. This process involves “creat-
ing, exchanging, sharing ideas, information, opinions,
facts, feelings, and experiences between a sender
and a receiver” [1].

For people to survive and exist within a group,
society or nation, communication is fundamental. The
vital role in communication performs language which
is considered to be a means of building relationships
between people.

According to Michael, J. &others communication
can also mean a “shared meaning created among two
or more people through verbal and nonverbal trans-
action” [8]. The emphasis here is mainly placed on
sharing ideas and information, the final aim of which
is to start sharing the same ideas and information at
the end.

The term professional communication encom-
passes various forms of activities such as “speaking,
listening, writing, and responding carried out both
in and beyond the workplace, whether in person or
electronically” to impress your audience no matter
whether its members are your co-workers, counter-
parts managers, or even customers [2].

Professional communication is regarded as the
flow of information, perception, understanding of
and idea, etc. within or outside an organization the
organization The aim of professional communica-
tion is to communicate a message, convey informa-
tion [10] including “instructions, policies, procedures,
decisions, etc.”, so the interlocutor will cover the oral
information, agree, perceive and respond to the mes-
sage, as intended by a presenter or sender of the
discourse. Professional communication is a essential
skill for a professional to develop so that he can to
pursue his career and achieve new heights [9].

The culture of professional communication can
be defined as a complete system embracing the cul-
ture of speaking, feelings, behavioural norms, eti-
quette [7]. The knowledge and following of the above
mentioned aspects are the prerequisites for profes-
sional establishing of a personality [3]. This concept,
as defined by A. Bychok [4], is the basis of worker’s
professional, social and cultural activity, a set of value
benchmarks, norms of professional behaviour, follow-
ing business etiquette norms while interacting at cus-
tomer, employee or managerial levels.

The information provided makes us draw certain
conclusions as to what is essential for educators to
consider while compiling educational programmes
and curriculums. Following the purpose of the article
stated above, there arises the necessity to explore
the question of professional communication and its
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vitality for students. The students of International
Relations faculty of Lviv Polytechnic National Univer-
sity were chosen to take part in the survey on the
topic: “The culture of professional communication
and its significance for your future career”. The choice
of students to participate in the survey was based on
the thorough investigation of the future qualifications
and their requirements. They were asked the follow-
ing questions:

1. What are your personal and career goals? How
can you achieve your goals?

2. What things form a society’s culture?

3. What is cultural identity?

4. What do you think is cultural diversity?

5. How can the ability to speak a foreign language
influence your life?

6. What factors can influence relations among
countries?

7. How to be a good communicator in business?

The answers received show that 47,6 % of the
respondents admit how crucial professional commu-
nication skills are and a good command of at least
one foreign language is a competitive privilege for
them to get a well-paid job. 25, 5% of the respond-
ents placed the importance on the culture of business
relations and business etiquette in them.

As stated below, professional communication
involves the exchange of information in business
situations, in particular, on the road to achieving
common goals following the rules and norms of
behaviour, showing respect for others irrespective
of a situation.

51,9% of the respondents replied positively to
the diplomatic function of a foreign language and the
awareness of cross-cultural peculiarities in building
business relations in the international arena.

Studying the syllabus of the discipline “Foreign
language 1" for International Relations students in 6
parts, the general competences for students to form
in the course of the discipline studying are as follows:

- ability to work in an international environment;

- ability to generate new ideas;

- ability to think, analyse and synthesise your
ideas;

- ability to interact interpersonally, show respect
for diversity and multiculturalism;

- ability to work both in a team and independently.

To realise these objectives, students are equipped
with both theoretical and practical information. When
dealing with business-like scenarios in a foreign lan-
guage, they are taught to act professionally applying
the knowledge gained while studying professional-
ly-oriented disciplines such as “Political science”,
“Strategic communications in international relations”,
“Conflictology and negotiations theory” and “Foreign
language | (in 6 parts)”.

Let us take the example of an exercise students
are asked to do.
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Exercise. Think of a manager you know or have
worked with. How would you describe their usual
style of communication? How well did this style work
for them?

To carry out the task students are advised to revise
their thinking to understand how to act in this situation.
The emphasis is also placed on students’ perceptions
and views. They have to recall the main components
of the communication process, its organisation, the
events to take place, investigate the cultural and
social context as well as the historical background
to develop their plan of actions. If the analysed case
is a debate, the students are also provided with the
essential vocabulary for debating arranged in stages.
Sometimes students may be given some possible
implications for them to address afterwards.

Another example of a task may be related to the
topic “Customer service”: reassuring and sympathis-
ing [6]. Students should listen to a woman talking
on a radio show about a customer service encoun-
ter and answer the questions. Among the questions,
we can read: Does she have a positive or negative
view of the shop’s customer service? The essence of
the question consists in analysing the quality of the
service provided based on the way the information
was conveyed to the customer. The aspect to pay
attention to is the impression of the product affected
by communication skills of the sales assistant’s and,
thus, the quality of the service provided depending
on them. The follow-up task belongs to the category
“Business communication skills: exchanging informa-
tion - dealing with customers”.

Based on the listening task, students have to work
with partners in similar situations (or their own ones)
referring to the Useful phrases. The focus of the task
is to reassure the customer or sympathise with them:

- | know it's hard at first, but you’ll soon find your
feet.

or - Oh, no! How awful!

Another aspect to be considered, as stated by
Stephen Regan, lecturer in Management and Eco-
nomics [6, 35], the constituents of good customer
service are often influenced by cultural values.
Therefore, dealing with customers in an international
context entails taking into account what outcome the
other person is expecting for them to be satisfied
with the service provided.

Conclusions and prospects of further
research. To conclude, it is worth noting that pro-
fessional communication skills are pivotal for a per-
son’s self-realisation and self-improvement to be
learnt and successfully implemented at workplace.
Without respect for co-workers, tolerance in irritat-
ing situations, one cannot work in a modern busi-
ness environment. The foundations for gaining and
applying effective commination skills should be laid
within a higher educational establishment and then
resorted to professionally to become a highly com-
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petitive candidate in the international labour market.
The findings of the research do not claim to cover
the whole scope of the problem under research
and another aspect recommended for future
research is to be dedicated to the development
of the culture of professional communication of
the teaching staff while taking specially designed
courses, workshops, academic presentations deliv-
ered in a foreign language during the professional
retraining of the faculty.
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