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Problem statement. Nowadays in the conditions
of globalization and the information society, various

The article is devoted to the study of media
education and media literacy in the era of
digital technologies and their impact on higher
education in Ukraine. It is noted that media
literacy becomes an important competence
for every future graduate of a higher education
institution. The essence, role and peculiarities
of media education functioning in the modern
information society are defined. An important
stage on the way to modernizing education was
the development and implementation of the
new Concept on the Implementation of Media
Education in Ukraine, which proved the priority
of developing an effective system of media
education for Ukrainian society. It is established
that media literacy is the result of media
education. The article suggests a definition of
the concept of “media literacy” in view of the
complexity of this notion. It is emphasized that
media literacy is a set of knowledge, skills and
abilities that allow people to analyze, critically
evaluate and create messages of different
genres and forms for different types of media,
understand and analyze the processes of
media functioning in society and their impact. It
is shown that a media-literate person is able to
freely navigate media education, find alternative
sources of information, skillfully use mass media
for education and entertainment, determine true
and fake information, manipulative techniques
and avoid messages that can harm. It was
determined that the main task of modern media
education in the process of professional
training of future specialists in higher education
institutions is the aplication of effective forms
and methods of teaching students to read media
texts competently and think critically; to nurture
aesthetic taste; to help integrate the acquired
knowledge and skills in the perception, analysis
of information, as well as in creative activity. It is
highlighted that social networks can serve as a
powerful tool for learning and self-development.
It was concluded that media education should
become an integral part of the long-term
strategy for the development of future specialists’
professional  training in  higher education
institutions of Ukraine.

Key words: media, media education, media
literacy, higher education institutions, professional
training.

Cmamms npucssyeHa 00C/TOKEHHIO
mediaocsimu  ma  MediaepamMomHocmi B
ernoxy Yughposux mexHosoeili ma ix srnusy

dissemination

opportunities  for
of ideas,

Ha suwy ocsimy 8 YkpaiHi. 3asHadeHo, wo
mediaspamMomHicmb ~ cmae  Had3suyaliHo
BAX/IUBOIO  KOMIEMEHYielo 0711 KOXHO20
MalibymHb020  BUMYCKHUKA 3aknady  BuUUOl
ocsimu. BusHayeHo CymHicmb, posib  ma
0cobausocmi - ghyHKUIOHyBaHHsI  Mediaocsimu
B Cy4yacHoMy IHGhopmayitiHoMy Cycri/i.Cmai.
Baxsusum emanom Ha wiisixy 0o MOOepHizayji
ocsimu cmasio  po3pobsieHHsT | ApUlHAMMS
HoBoI KoHyenuyjii' BriposadxeHHs1 Mediaocsimu
B8 YKpaiHi, wo 3acgidyusio npiopumemHicme
po38uUMKy echekmusHOi cucmemu Mediaocsimu
0719 yKpaiHCbKo20 Cycri/ibemsa. BcmaHog/eHo,
wo MediaspaMOmHiCmb €  pe3y/ibmamom

mediaocsimu. Y cmammi  [poroHyrMbCs
BU3HAYEHHS MOHSIMMS  «MediazpamomHICMb»
3 027190y Ha  KOMIVIEKCHICMb — Ub020
MOHSIMMSI. Hazonowyemscs, wo

mediazpaMOmHIiCMb — Ye CYKYMHICMb 3HaHb,
HaBUYoOK ma yMiHb, siKi 003B0/1HOMb  JIOOSIM
aHazizygamu,  KpUMUYHO  OuiHoBamu |
cmsoptosamu  MoBIOOM/IEHHSI  PI3HUX  KaHpis
i ¢hopm 0718 pisHUX munig media, pozymimu U
aHanizygamu npouecu hyHKYiOHysaHHsI media
8 cycrniibemsi ma ixHili 8r/ius. BkaszaHo, wjo
MmeliagpaMomHa  /iloduHa  30amHa  Bi/lbHO
opieHmysamucsi 8 Mediaocsimi, 3Haxooumu
asbmepHamusHi Oxepena iHghopmauyii, 8mino
BUKOpucmosysamu Mac-media 0/ ocsimu
U po3sas, su3Hadamu rpasousy i cpelikosy

iHghopmayiro, MaHinyIssmusHi nputiomu
ma yHuKamu rosidoM/ieHb, WO  MOXYMmb
3awkodumu.  BusHayeHo, WO  20/108HUM

3aB0aHHsIM Ccy4acHoi Mediaocsimu y npoyeci
npogpeciliHoi nideomosku MalibymHix ¢haxisyis
Yy 3aknadax BuWOi OCBIMU € 3acmocyBaHHs
ehekmusHUX ¢hopM | Memooi8  Hag4aHHsI
cmyoeHmi8 2paMOmHO Yyumamu meodiamekcm
ma KPUMUYHO mucaumu; npusumu
ecmemuyHull cMak; 00rmomMoamu iHmezpysamu
3006ymi 3HaHHS ma BMIHHS 1puU CrputHIMMI,
aHanisi iHghopmayii, y masopdili  Gisi/IbHOCTII.
[idkpecnieHo, wo coyiasibHi Mepexi MOXHYMb
cryaysamu  OMyXHUM — iHCMpyMeHmom 0151

HagyaHHs ma camopo3sumky. 3pob/ieHo
BUCHOBOK, WO Mediaocsima Mae cmamu
CK1a00BOKW ~ YaCmuHOW  00B20CMPOKOBOI

cmpameeii po38uMmKy MpogheciliHoi Mio2o0mosKu
malibymHix ¢haxisyig 8 3ak1adax suwoi ocsimu

YkpaiHi.

KniouoBi cnoBa: media, mediaocsima,
MediaepaMOMHiCMb, 3akiadu BUWOI OCBImu,
npogpeciliHa nid2omoska.

self-education, communication,
self-realization, doing

forms of media play a significant role in people’s
lives and influence their perception of the world.
The changes taking place in the society today
largely depend on the mass media, which, creating
intensive information flows, on the one hand, ensure
the availability of information, provide greater

business, and on the other — due to the possibilities
of manipulation, propaganda, hate speech,
cyberbullying create a threat both on an individual
and global scale. Realizing the seriousness of these
challenges, educators are actively looking for ways
to form a media-literate person being able to turn
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the threats caused by the possibilities of the digital
society into a resource for self-development.

The process of teaching people to perceive media
messages, evaluate, analyze and use them for their
own purposes is becoming increasingly important in
today’s world. The information war is a component
of Russian aggression against Ukraine, and only a
media-literate person will be able to resist this form
of aggression. Therefore, the task of media education
is the formation of skills that help develop a culture
of interaction with the media, the independent ability
to critically evaluate media content, communication
skills, as well as the ability to interpret, analyze and
assess media texts. The result of media education is
media literacy, which allows a person to be an active
user of the information field.

Considering global trends, under the conditions
of active educational reforms in Ukraine at the state
level, the foundation has been laid for the formation of
a media-literate personality of the student. Thus, on
April 21, 2016, the Presidium of the National Academy
of Pedagogical Sciences of Ukraine approved a new
edition of the Concept on the Implementation of Media
Education in Ukraine, which declares “the introduction
of media education into pedagogical practice at
all levels”, as well as “the spread of the practice of
integrating media education elements into curricula
of various subjects » [1]. Taking this into account, the
investigation of the current trends and possibilities to
form media literacy in students of higher educational
establishments is relevant nowadays.

Analysis of recent research. In pedagogical sci-
ence, considerable attention is devoted to the prob-
lems of media literacy and media education. In recent
years, a number of domestic and foreign scientific
studies have been dedicated to the development of
a media-literate personality. Among foreign scien-
tists, we single out L. Masterman, D. Buckingham,
U. Wagner, K. Worsnop, M. McLuhan, B. McMa-
hon, A. Silverblatt, R. Cubby, J. Potter, and others.
A significant contribution to the development of this
direction was made by Ukrainian scientists, in par-
ticular V. Bakirov, O. Belyak, S. Fiyalka, N. Gabor,
V. lvanoy, S. Honcharenko, I. Karpyk,N. Kovalenko,),
L. Kulchytska, A. Lytvyn, O. Markiv,O. Mokroguz,
G. Onkovich, I. Sakhnevich, K. Shvorak, V. Tarasyuk,
O. Volosheniuk, Yu. Yaroslavtseva, O. Zarivna, and
other researchers. Despite numerous thorough stud-
ies, the topic of media education and the analysis of
the peculiarities of forming media literacy and media
competence has not been investigated.

The aim of the article is to define the concepts
of “media literacy” and to substantiate the features
of media literacy formation as a crucial component
of the future specialists’ professional training in the
higher educational system of Ukraine.

Research results. The widespread introduction
of digital technologies into all spheres of life has led
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to restructuring modern social and cultural condi-
tions of existence in society, which, in turn, result in
various problems in the field of higher education, the
search for ways to solve them is largely related to
future specialists’ training in higher education institu-
tions. The reform of the higher education system in
Ukraine led to updating the list of basic competencies
of a modern graduate. One of them is information-
digital, which involves the ability to navigate in the
information space, receive information and operate
it in accordance with one’s own needs and require-
ments of the modern high-tech information society,
and therefore media literacy.

In the digital era, media literacy is becoming an
extremely important competence for every future
graduate of a higher education institution, so the anal-
ysis of this issue is important in view of current trends.
Most researchers consider it possible to prepare a
person for life in the information society, to develop
the media culture with the help of media education.

Media education is considered to be the process
of personality development and upbringing with the
help of media to promote a culture of communica-
tion with the media, the formation of communicative
and creative abilities, critical thinking, the ability to
interpret, analyze and evaluate media texts, teaching
various forms of self-expression using media technol-
ogies. Media education aims to develop critical think-
ing and analytical skills in people so that they can
be conscious consumers of media, able to analyze
and assess the information they receive through the
media. Media education can also include learning to
create one’s own media products, such as blogs, vid-
eos, photos and others, so that people can express
their thoughts and views through the media. In
today’s world, where media has a huge impact on our
lives, media education is becoming more and more
significant. It helps people to become well-educated
citizens, able to critically analyze media messages
and use them for the development of themselves and
their society [4]. A. Lytvyn believes that media educa-
tion is an important component of modern education
and a democratic society, and it should contribute to
the formation of critically intelligent and media literate
citizens who will be able to actively participate in the
life of society and influence its development [2].

In the modern educational space of Ukraine,
media education is still at the stage of its formation.
The development and adoption of the new Concept
on the Implementation of Media Education is not only
a vital component of the modernization of education,
but it is the evidence of the undeniable value of media
education for modern Ukrainian society. According to
the Concept, media education is interpreted as a part
of the educational process aimed at forming media
literacy in society and preparing individuals for safe
and effective interaction with modern mass media,
using both classic mass media (hewspapers, radio,
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cinema, television) and the new media (computer
communication, Internet, mobile phones), consid-
ering the constant development of information and
communication technologies [1].

The result of the media education process is
media literacy, which consists of a set of motives,
knowledge, skills and opportunities that contribute
to the selection, use, critical analysis, evaluation,
creation and transmission of media texts of various
forms and genres, as well as the analysis of com-
plex processes of media functioning in society and
their influence. This approach in the higher education
system is aimed at preparing the individual for life in
the information society, where the media play a key
role in the formation of opinions, values and behav-
ior. Media literacy is a complex concept that includes
formed competencies, specific knowledge, and, most
importantly, experience.

K. Worshop suggests that media literacy can be
developed through studying and experimenting with
media. The more a person interacts with media texts,
the more he is able to analyze and critically interpret
their messages and representations, and create
his own media texts [7]. However, it is worth noting
that media literacy also involves the development
of a general culture of information perception and a
conscious attitude to media, which can be achieved
not only through independent work with media texts,
but also with the help of media education and specially
developed educational programs.

The term “media literacy” is a complex concept
that covers various aspects of media culture and
requires a person not only to have knowledge, but
also to possess the skills and abilities to use media.
At the same time, media education can be viewed as
a process aimed at forming media literacy and other
necessary competencies in the field of media. Both of
these concepts are important in the context of modern
information culture and require attention at the level
of future specialists’ professional training. Media
literacy should be aimed at forming an autonomous
personality that can consciously and critically perceive
media materials, as well as use them to meet their
own needs. In this context, media literacy can be
considered a crucial competence in the information
society, where mass media play an important role in
shaping people’s worldview and public opinion.

Afairly broad theoretical definition of media literacy
is provided by the Concept on the Implementation of
Media Education in Ukraine, where media literacy is
specified asacomponentof media culture, whichrefers
to the ability to use information and communication
technology, to express oneself and communicate
with the help of media, to successfully obtain the
necessary information, to consciously perceive and
critically interpret information obtained from various
media, to separate reality from its virtual simulation,
that is, to understand the reality constructed by media

sources, to understand the power relations, myths
and types of control they cultivate [1]. In view of for-
eign experience, it is worth mentioning the charac-
teristics of media literacy by the German researcher
B. Schorb, who defines it as the ability to use media
and their content in a way that meets one’s own goals
and needs [6].

It is essential to understand that media literacy
consists not only in the perception of information, but
also in the ability to analyze, critically evaluate, and
create one’s own media materials. Therefore, media
literacy should include not only knowledge of vari-
ous media technologies, but also skills in using these
technologies for one’s own creativity and communica-
tion with others. In his interview, J. Potter proved that
media literacy should be an important component of
modern education, because people should be able
not only to use the media, but also to consciously and
critically evaluate their influence on their lives and on
society as a whole [5].

Media literacy is directly focused on the compe-
tence of the individual, necessary for active and con-
scious participation in the life of the media society.
Learning to analyze and create media texts, to deter-
mine their sources and appropriate context, to select
appropriate media for creating and distributing one’s
own media texts are extremely important competen-
cies for future graduates of higher education institu-
tions in today’s media world. A media-literate person
is able to freely navigate media education, find the
information they need more easily, and avoid mes-
sages that can harm them. According to the defini-
tion of the International Encyclopedia of Social and
Behavioral Sciences, media literacy should also
develop a person’s ability to understand the social
and political context of the existence of the media,
their coding and representational systems. That is,
a person must be able to determine true and fake
information, manipulative techniques actively imple-
mented and offered by mass media, as well as their
political affiliation. Hence, a media-literate person
is capable of finding alternative sources of informa-
tion, skillfully use the mass media for education and
entertainment and be sure not to become a victim of
manipulation by the mass media and other sources
of information.

The role of media literacy in the context of future
specialists’ professional training is substantial for the
youth being the most active and progressive segment
of the population. The main task of media literacy in
higher education institutions is to teach young people
to read media text competently and think critically; to
nurture aesthetic taste; to help integrate knowledge
and skills acquired in various classes in the percep-
tion, analysis of information, in creative activity; mani-
fest and form through media activity.

During media literacy training, students acquire
the skills to use media safely, and also learn to
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express their opinions, form their own point of view,
and participate in public life. An important component
of media literacy is the ability to analyze the media
environment, critically perceive information from the
media and express one’s attitude to events and phe-
nomena through media means [3, p. 7].

The perception of information that comes from
the media requires not only self-analysis and critical
thinking, but also the effective use of media tools for
online learning, self-development, skillful use of social
networks. It is social networks such as Facebook and
Instagram that serve as communication and platforms
for self-realization, searching for the necessary
information, posting news, and holding theoretical
and practical online conferences. The use of social
networks and the Internet in combination with media
awareness creates conditions for quick and effective
assimilation of information, narrows the search on
sites, allows to discard unnecessary information, and
increases the level of literacy, awareness and culture
among students.Thus, network data can be used as a
powerful tool for learning and self-development.

The application of diverse forms and methods of
protecting students from the manipulative influence
of the media, the development of technologies for
orientation in the information flows of a modern
globalized society, critical thinking, the ability to fully
perceive, analyze and evaluate media texts are the
main tasks of modern media education. We believe
that a long-term strategy for the development of media
education in higher education will contribute to the
development of media literacy and civic responsibility
in the student community.

Conclusions. Therefore, in the modern digi-
tal world understanding of the media situation is
becoming key to the development of our society and
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education. It will help higher education institutions
create conditions for students to independently deter-
mine what information they perceive and how they
interpret it. Teaching the young generation to ana-
lyze information, determine its reliability and check
sources becomes a priority task that requires the
development of critical thinking, the ability to ask
questions, seek alternative points of view, and over-
come haste and emotional reactions. This will enable
graduates to take responsibility for the way they use
the information published in the media. By developing
these skills, we make education a real force for posi-
tive change in our society.
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