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Modern-day foreign language skills are increas-
ingly prominent. Professional language skills give
an advantage in certain professional fields to
promote one’s career. Business writing skills are
valuable business tools for professionals working
in a variety of business fields, and the main pur-
pose of teaching business English writing skills
in business English courses is to help students
on their way to be successful in their writing per-
formance. This paper aims to address one of
the most important language skills in a business
context and to explore teaching methods and
techniques that might be effectively applied in a
competitive business environment. This current
research highlights the importance of address-
ing these specific writing challenges in business
English education and provides insights for lan-
guage learners to develop various strategies and
materials. It aims to explore effective ways of
encouraging language learners to use their pro-
fessional language skills in a business context
by demonstrating how to develop writing skills.
One of the method is the capacity to engage with
a foreign language text is crucial in the writing
instruction process. The type of the text may pro-
vide students with the opportunities to practise
writing in English in business context. Focusing
on grammar and style is also inevitable in devel-
oping Business English writing skills. As it has
been revealed, inaccuracies in writing may lead
to failure in communication. Precise paragraph-
ing, spelling, punctuation, using special termsare
all the necessary elements of written text in
business. Furthermore ultilizing online resource
offer immediate feedback for language learners
to develop their business writing skills. Foreign
language teachers have a vital role in develop-
ing students’ language writing skills in business
context as well. They facilitate the whole process
of learning Business English to be a professional
in various fields of business.

Key words: Business English, writing skills, pro-
fessional, business context, methods, challenges
in writing.

3HaHHs1 IHO3eMHUX MOB Y Cy4acHoMy c8imi Haby-
Bae Bce 6ibUwo20 3Ha4eHHs1. [pogbeciliHi MOoBHI
Hasuy4Ku daromb repesazy 8 nesHuUx npogpecit-
HUX cehepax 07151 MPOCYBaHHS 10 Kap '€PHUX CXO-

0ax. Hasuy4ku 0iri08020 /lUCMYBaHHS € YiHHUM
6i3HeC-IHCMpyMeHmMoM 07151 NpochecioHasnis, siKi
npayroroms y pisHUX cehepax 6isHecy. OcHo-
BHa Mema HasyaHHs 0i/I080MY /IUCMYBaHHIO Ha
paKMUYHUX 3aHIMmsix 3 O0i/I0BOI aH2/lilicbKOI
mosu — doriomoemu cmydeHmam docsiemu
yenixy 8 nucbMosil OisiibHocmi. Lis cmammsi
po3esisidae 00Hy 3 HallBaX/IUBILLUX MOBHUX
HaBUYOK y OifI0BOMY KOHMEKCMI, a MmaKoX
Memodu i npulioMu BUK/1a0aHHsI, SIKi MOXYmb
6ymu eheKmuBHO 3acmocoBaHi 8 KOHKYPeHM-
HoMy 6i3Hec-cepedosulyi. [aHe O0C/IOXEeHHs!
MIOKPeC/Ie  BaXKAUBICMb  BUPIWEHHST crieyu-
¢hiyHUX rpobsiemM  0i/108020 /IUCMYBAHHST Y
rpoyeci  HasyaHHs 0i/10B80I aHe/lilicbKoi MOBU,
ma Hadae iHghopmayito 0/11 mux, Xmo BUBHAE
MoBy 0719 PO3PO6KU PI3HOMaHIMHUX cmpame-
2ili ma mamepianis. Cmammsi mae Ha Memi
oocsidumu  echekmusHi Crocobu 3a0X0YEeHHSI
mux, Xmo BUB4aE MOBY, OEMOHCMPYIOHU, SIK
po3sugamu Hasu4ku nucbma. OOHUM i3 maKux
Memo0i8 € 30amHicmb fpayrosamu 3 iHWOMOB-
HUM MeKCMOM, WO Ma€e BUPIWIaIbHE 3HAYEHHS
B rpoYeci po3BUMKY HasuU4OK nuckMa. Tur mek-
cmy Moxe Hadamu cmyoeHmam MOX/UBICMb
rpakmukysamu fMucbMO aH2/ilicbKo MOBOIO 8
0i/I0BOMY KOHMeEKCMI. 30CEPEOKEHHS Ha 2pa-
mamuui ma cmusicmuyi makox HeMUHy4e rnpu
PO3BUMKY HaBUHOK nuCbMa 0i/1080i aHe/liticbKOl
MOoBU. 5K 6y/10 BUSIB/IEHO, HEMOYHOCMI B MUCh-
Mositi MoBi npu3B800siMb 00 Hegoay y KOMYHI-
Kayii. TouHe po3dumms Ha ab3ayu, opghoepa-
¢bisi, MyHKMyayjsi, BUKOPUCMAHHS creyjia/ibHux
mepMmiHiB - ye BCi HEOBXIOHI efleMeRmu nuch-
MoBo20 mekcmy. KpiM mo2o, BUKOpUCMAaHHS
OHnaliH-pecypcis ~ 00380/19€  CmMydeHmam,
SIKI BUBHAKOMbL  [HO3EMHI MOBU, ompumMamu
HezaliHuli 380pOMHiIli 38'130K | PO3BUHYMU CBOI
HasU4KU 0i/108020 lUCMYBaHHS. Bukiadaui iHo-
3eMHUX MO8 Bidigpatomb BaXy1usy Posib B8 PO3-
BUMKY y cmydeHmi8 HaBUYOK nucbma 8 0iso-
BOMY KOHMeKcmi. BoHU ronieawyoms npoyec
BUBYEHHS 0i/1080i aHa/liticbkoi MoBU 07151 cmy-
OdeHmig, wjo6 cmamu npoghecioHasIoM y Pi3HUX
cehepax 6isHecy.

KniouoBi cnoBa: diiosa aHesilickka Mosa,
0i/108e /IUCMYBaHHS, HAaBUYKU NuUCbMa, MpPo-
checiliHa, Oinosuli KOHMeKcm, Memoou, ckaao-
Hocmi 8 NUCHMI.

Introduction. Problem statement. Thesedays,
the estimated number of people who want to learn
foreign languages has increased significantly. English
has a greatimpact on providing opportunities for future
professional development not only within Ukraine but
also around the world. The reform of the Ukrainian
higher education system currently emphasizes for-
eign language teaching with a high proficiency Learn-
ing a foreign language on non-linguistic specialities
is an important part of higher education. It has many
advantages and might offer additional opportunities in
a future career. Today, Business English course is a
relevant issue in foerign language taeching. Business
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writing literacy are essential assets for professionals
across several business sectors, and the primary
objective of imparting writing skills in Business Eng-
lish courses is to facilitate students' attainment of
superior writing performance.

Analysis of recent research and publications.
Having analysed some methodological research and
academic publications, it is worth emphasising that
there are various professional directions and technol-
ogies for teaching English in Ukrainian higher edu-
cation. Some researchers have developed a number
of methodological norms and recommendations for
training students of non-linguistic specialities, which
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point to the importance of creating a motivational
basis for learning new lexical and grammatical mate-
rial in the context of teamwork in practical classes
(K. Vasylieva) [1], the peculiarities of teaching a for-
eign language for professional purposes for students
of non-linguistic specialities (U. Ketsyk-Zinchenko,
O. Korzh, A. Zakharzhevska) [2; 3], as well as the
use of individual research methods in teaching Eng-
lish to students of non-linguistic faculties (A. Kotova,
K. Voronina, O. Lenska) [5]. In recent years, there
has been a lot of research on how to develop writing
skills in business English, with a particular focus on
banking and financial services. The primary objective
of Business English courses is to assist students in
achieving high-quality writing performance, as busi-
ness writing skills are potent instruments for profes-
sionals in a variety of business domains [Budincic].
Various research has been conducted on both the
opportunities and challenges of developing literacy.
A current issue is how to develop business English
literacy, and what methods and techniques might be
used to improve it [6, 7, 10].

Identification of previously unresolved parts
of the general problem. The academic commu-
nity is constantly searching for ways to improve and
modernise the system of teaching English to stu-
dents studying at Ukrainian universities. Among all
the aspects of foreign language teaching, developing
Business English writing skills is an actual topic. In
business environment proficient language skills are
required to make business in a successful way. Writ-
ten communication remains one of the priorities in
business.

The aim of the article is to describe the peculiari-
ties of Business English writing skills, and importance
of them in the modern business context. It also inves-
tigates the methods might be effective in Business
English literacy.

Presentation of the main research material.
In the process of teaching Busniss English, different
approaches and methods might be used, depending
on the students’ specific needs and their field of study.
The main components of foreign language teaching
are listening, reading, speaking and writing. The main
goals of teaching Business English to students on the
faculty of banking and finance help them to adapt to
the specifics of any type of future professional activity,
including:

— Communication. The ability to communicate
effectively in English give many professional oppor-
tunities. Many companies and organisations operate
internationally and are looking for employees who
can communicate effectively with clients and partners
from other countries.

— Intercultural competence. Studying a foreign
language, particularly English, helps students to
understand other cultures. It allows them to be more
adaptable to the international environment.

— Additional professional opportunities. Knowl-
edge of English can be an additional advantage in the
job search process. Many employers value employ-
ees who can work with clients and partners from
other countries, which allows them to expand the
range of available vacancies for students of non-lan-
guage majors.

In the current article the focus is on the importance
of developing Business English writing skills among
students. The primary aspect of learning process is
forming motivation to master a particular activity. In
order to improve the process of motivation formation,
the teacher should promote the creation of a learning
environment in the classroom in which students feel
an internal need to learn and improve themselves.
This might be achieved when students choose their
own goals and make efforts to achieve them. The
necessary conditions for motivating students to mas-
ter a certain type of activity, including writing skills,
are: student's curiosity, desire to satisfy curiosity,
desire to improve themselves, as well as persever-
ance in achieving the goal [1, p. 54].

According several academic research, there are
three types of motivation: extrinsic, intrinsic and deep
internal. Extrinsic motivation is characterised by the
fact that students participate in the learning process
for the sake of recognition, high grades and praise.
However, they have little interest in self-development
and work for the short term and are primarily inter-
ested in earning praise or not receiving a low grade.
In this case, the student needs to work on his or her
development and improvement of knowledge. Intrin-
sic motivation is characteristic of students who set
their own goals and aim to achieve them in learning
English. In this case, the student develops a deep
interest in learning and self-development. Such a
student does not pay much attention to the scores
achieved, but succeeds in their studies due to their
inner interest in acquiring new knowledge of a foreign
language, the desire to achieve a goal, etc. Intrin-
sic motivation consists of motivation and motives. It
depends on the student's own desire to learn, to learn
new things and to develop continuously [1, p. 54-55].

To increase motivation in the process of develop-
ing writing skills in Business English, teaching should
be focused on the practical application of a foreign
language in future professional activities. real-life
situations are required to reflect that students may
encounter in their professional practice. Additionally,
interactive exercises, role-playing, debates or dia-
logue writing are used to improve speaking and lis-
tening skills. Additional online resources such as mul-
timedia, songs, films and videos might also be useful
to improve listening and comprehension skills. Using
such resources, students practise taking notes on
the texts or videos they have listened to. It is also
important to provide them with opportunities to prac-
tice writing in English in real-life situations, such as
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internships, exchange programmes. Professionals
are required to translate precisely from one language
to another in a particular field of business, as well
as the ability to use the language to exchange writ-
ten and oral messages with foreign partners, and
to have spontaneous conversations on professional
topics with native speakers. This level of language
proficiency requires specialists not only to know and
understand the patterns of construction of the form
of a foreign language utterance, but also to have a
deep understanding of the foreign language culture
and realities [2, 6, 8].

In the process of teaching writing, the ability to
work with a foreign language text is very important.
Business English writing includes a wide range of
texts for instance business emails, business reports,
CVs, advertisements, application letters, memoran-
dums, business proposals [9].The main task is to
develop written skills to correctly compile and format
documentation, reports, reviews, papers and articles;
to develop readiness to communicate in English to
solve professional problems, as well as the ability
to independently compile and present projects of
research and development work [3, p. 209-210].
When teaching written communication in Business
English course, it is necessary not only to explain
the structure of, for example, a business letter and
introduce them to the lexical items typical for it, but
also to give an idea of how certain inaccuracies in
writing might be perceived by a native speaker, what
mistakes may lead to the failure of communication.
Correct paragraphing, spelling, punctuation, using
appropriate jargon are all the compulsory elements
of written text in business [8]. According to one of
the study the most common errors in business writ-
ing are grammatical errors, and errors in conveying
business messages in content. The main factors
contributed to the errors were the lack of practice
writing in business context, difficulties understand-
ing business concepts and time constraints [9]. Stu-
dents may face the following typical difficulties dur-
ing foreign language learning: attempts to translate
an idea from the student's first language into Eng-
lish, following an identical sentence structure and
narrative in general (in this context, first language
is understood as the native language of the English
learner);not sufficiently convincing arguments due to
lack of awareness of the peculiarities of the structure
and logic of presenting English-language material in
writing; lack of ideas about what to write about and
how to write it; literacy in the use of English (how
correctly a student uses a particular language sys-
tem, including grammar, vocabulary and pronuncia-
tion);inability to notice their own mistakes [4, p. 156].

To acquire Business English writing skills even
more effectively, it is important to engage in research
activities during their studies at a university. Students
research activities are initiated and supervised mainly
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by teachers of specialised departments. These acti-
vities are usually carried out through term papers
and bachelor thesis, students’ participation in scien-
tific student clubs, societies, seminars, conferences,
competitions. At the, same time the role of English
language should not be underestimated. They have
a deep impact on preparing students to present their
own research in a foreign language, to build sen-
tences correctly when answering questions, and to
use the necessary clichés and constructions when
writing academic papers in English [5, p. 95].

Having analysed all the peculiarities of preparing
non-native speakers for writing in English at a uni-
versity, there different aspects are identified that help
students improve their English writing skills. Frequent
reading English-language materials such as books,
articles, blogs will help students become more famil-
iar with sentence structure, expand their vocabulary
and learn the correct patterns of expression. The reg-
ularity of writing texts is inavitable. Starting by writ-
ing short texts, such as a daily journal or blog, and
gradually move on to more complex formats, such
as business letters. The next essential component is
to focus on English grammar and style. An in-depth
study of grammar rules and style will support stu-
dents’ business writing skills using correct sentence
structures, reproducing different writing styles. Using
online resources may enhance writing techniques
in Business English as well. Some of them provide
samples in business context. Participation in writ-
ten dialogues is also useful, students might receive
immediate feedback. These methods might support
developing Business English writing skills.

Conclusions. In general, Business English lan-
guage teaching is special part of foreign language
teaching. It aims to develop communication skills,
intercultural competence and create additional oppor-
tunities for their future careers. The current research
paper has provided the insights into developing Eng-
lish writing skills in business context. The findings
highlight the main opportunities and challenges of
teaching these skills.

Research perspectives. A number of researche
has been conducted on the relevant issue, but there
are still gapes in the ways of developing English
writing skills in business context. For further reearch,
it is recommended to find out more information about
factors contributing writing errors and to explore the
effectiveness of the methods mentioned in the cur-
renct article.
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